
Participation in a tradeshow event is the most personally interactive form of advertising.  The face-to-face communica-
tion opportunities provided by event marketing deliver the best environment for direct contact with your marketplace 
and immediate feedback on your message.  In order to promote involvement at a given event, industrialevents often 
relies on the traditional advertising genres such as trade journals and show manuals to herald a client’s tradeshow 
presence and plant the seeds of thematic messages which are then carried forward into the exhibit structure and 
audience experience.

Often developed for applications specific to a particular event, these ads generate attention to specific areas of interest 
and begin the process of marketplace education and message dissemination, many of these ads have been utilized in 
general markets as well.  Either working with a client’s advertising agency, or assuming those responsibilities alone, 
industrialevents delivers a comprehensive package from concept through execution to ensure our clients maximize this 
impactful strategy to reach target audiences and capitalize on the unique opportunities provided by the tradeshow arena.
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